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Profound changes have altered life sciences sales operations

• Restrictions on provider and 
institution details have grown 
more dire

• Sophisticated life science 
companies are targeting and 
re-targeting providers across 
personal and non-personal 
channels

• Accessibility to near-real time 
data and equipped more 
companies to enter into 
dynamic targeting

• Data are now purchased across 
RWD, EHR, affiliations, lab, and 
more – yet they rarely talk to 
each other

Access Limitations Omnichannel Explosion Waning Share of Voice Data Silos



What began as a novel approach to funneling patient leads has transformed 
into an industry-standard engagement tactic
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At IPM.ai, we’ve seen – and been part of – the transformation
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Tokenized 
Testing Data
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Unlocked insights 
into the medical 
history of 
relevant patient 
populations

IPM.ai Claims data on 300M+ Patients

Tokenization has allowed disparate datasets to come together in a value-
accretive output



And yet, the final products often remain in flat files



Foundations for a Customer 360

Clinical OperationsClinical OperationsClinical OperationsClinical OperationsClinical OperationsClinical OperationsClinical OperationsClinical OperationsClinical OperationsClinical Operations
Clinical Trial Execution Commercial 

Effectiveness Activation Account Segmentation 
and Profiling

Integrated Opinion 
Leaders

Foundations for Customer 360

Domain Expertise

Industry leadership in claims data analysis Leadership at pharma events Leadership in custom machine learning 
(ML) approach to rare patient prediction

Technology

Natural language query AI - powered visualizations No-code dashboards Advanced analytics Automated insights

Data

Claims coverage Integrated affiliations Social determinants Clinical stage insights Payer insights Supplemental client 
data



The solution is the next generation of intuitive reporting – Mission Control

• Robust HCP profiles and trend reports
• Demographics, payer mix, clinical 

insights

• Easy-to -interpret marketing 
performance dashboards

• Frequent data updates to enable 
campaign adjustments

• Before/after HCP behavioral analyses 

Mission Control 
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